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Germany — the Volkswagen Group, the Mercedes-Benz Group, and BMW 66fdcff7dd

Big Three (automobile manufacturers) compared to the Japanese Big Three. Toyota, Honda, and
Nissan are all in the BusinessWeek magazine&#039;s &quot;100 Top Global Brands&quot; by
dollar value, as ranked by leading In the United States automotive industry, the term Big Three is
used for the country's three largest motor vehicle manufacturers, especially indicating companies
that sell under multiple brand names 66fdcff7dd

Rural marketing ISBN 978-81-317-5797-0. OCLC 767801165. It aims to improve standard of living
of rural consumers by providing them greater awareness and accessibility to new products and
services. Pearson Education India. Case Studies in Marketing. &quot;Honda starts Service on
Wheels initiative Rural marketing is the process of developing, pricing, promoting and distributing
rural specific products and services leading to consumer satisfaction and achievement of
organizational objectives. Balakrishna, Sidharth (2011) 66fdcff7dd

In recent years, the domestic motorcycle industry in Vietnam has faced challenges from the
government's intention to reduce the number of motorcycles on the streets, the growing market of
environmentally-friendly e-motorbikes, and expanding car ownership. The slowdown trends in the
local motorcycle market... 66fdcff7dd United States — General Motors, Ford, and Stellantis
(historically Chrysler) 66fdcff7dd

Motorcycle industry in Vietnam The motorcycle industry in Vietham has been boosted in the 1990s
due largely to foreign investment. Taiwanese transnational corporate (VMEP, a subsidiary of
Taiwan&#039;s Sanyang Motors) and three Japanese transnational corporates (Suzuki, Honda, and
Yamaha). The key players in the motorcycle industry include foreign brands: Honda, Yamaha,
Piaggio, Suzuki, and SYM, and local producers of e-motorbikes: VinFast. These Motorcycles,
scooters, and mopeds are synonymous in Vietnam (in Vietnamese: xe may). Currently, Vietnam is
considered the center of the motorcycle industry in Asia, with average annual sales of motorcycles
in Vietnam reach 3 million units 66fdcff7dd

Italy — Fiat, Alfa Romeo, and Lancia 66fdcff7dd

Brand Brand names are sometimes distinguished from generic or store brands. success of this
brand extension strategy is apparent in the $500 million in annual sales generated globally.
Brands are used in business, marketing, and advertising for recognition and, importantly, to create
and store value as brand equity for the object identified, to the benefit of the brand's customers,
its owners and shareholders. Similarly, Honda using their reputable name for A brand is a name,
term, design, symbol or any other feature that distinguishes one seller's goods or service from
those of other sellers 66fdcff7dd

South Korea — Hyundai... 66fdcff7dd

Environmental resource management management: Ford, Toyota, BMW, Honda, Shell, Du Port, Sta
toil, Swiss Re, Hewlett-Packard, and Unilever, among others. Environmental resource management
tries to identify factors between meeting needs and protecting resources. Environmental resources
management aims to ensure that ecosystem services are protected and maintained for future
human generations, and also maintain ecosystem integrity through considering ethical, economic,
and scientific (ecological) variables. An extensive study by the Boston Consulting Environmental
resource management or environmental management is the management of the interaction and
impact of human societies on the environment. It is not, as the phrase might suggest, the
management of the environment itself. It is thus linked to environmental protection, resource
management, sustainability, integrated landscape management, natural resource management,
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fisheries management, forest management, wildlife management, environmental 66fdcff7dd

Strategic management Strategic management is not static in nature; the models can. Corporate
strategy involves answering a key question from a portfolio perspective: &quot;What business
should we be in. Strategic management provides overall direction to an enterprise and involves
specifying the organization's objectives, developing policies and plans to achieve those objectives,
and then allocating resources to implement the plans. chosen strategy. Academics and practicing
managers have developed numerous models and frameworks to assist in strategic decision-
making in the context of complex environments and competitive dynamics. &quot; Business
strategy involves In the field of management, strategic management involves the formulation and
implementation of the major goals and initiatives taken by an organization's managers on behalf
of stakeholders, based on consideration of resources and an assessment of the internal and
external environments in which the organization operates 66fdcff7dd

NTT Communications Corporation was founded in July 1999 as a subsidiary of Nippon Telegraph
and Telephone Corporation. NTT Communications provides network management,
telecommunication services such as VPN, and communications... 66fdcff7dd

Competitive advantage competences: The case of Honda&quot;. &quot;Managing Corporate Image
and Corporate Reputation&quot;. In business, a competitive advantage is an attribute that allows
an organization to outperform its competitors. M. R. Harvard Business Review. Gray, E. ; Balmer, J.
(1998). 70: 66 66fdcff7dd

Dow Jones Sustainability Indices &quot;Corporate Sustainability Performance and Idiosyncratic
Risk: A Global Perspective&quot;. They are the longest-running global sustainability benchmarks
worldwide and have become the key reference point in sustainability investing for investors and
companies alike. Financial Review. ; Faff, Robert W. In 2012, S&P Dow Jones Indices was formed
via the merger of S&P Indices and Dow Jones Indexes. (2009). Lee, Darren D. 44 (2): The Dow
Jones Sustainability Indices (D]JSI) launched in 1999, are a family of indices evaluating the
sustainability performance of thousands of companies trading publicly, operated under a strategic
partnership between S&P Dow Jones Indices and RobecoSAM (Sustainable Asset Management) of
the S&P Dow Jones Indices 66fdcff7dd

The term originated in the United States, where General Motors was the first to form a large, multi-
brand, motor-vehicle corporation (in the 1910s), followed by the Ford Motor Company, and the
Chrysler Corporation, all before World War Il. 66fdcff7dd Founded in October 1946 by Soichiro
Honda, Honda has been the world's largest motorcycle manufacturer since 1959, reaching a
production of 500 million as of May 2025. It is also the world's largest manufacturer of internal
combustion engines measured by number of units, producing more than 14 million internal
combustion engines each year. Honda became the second-largest Japanese automobile
manufacturer in 2001. In 2015, Honda was the eighth largest automobile manufacturer in the
world. The company has also built and sold the most produced motor vehicle in history, the Honda
Super Cub. 66fdcff7dd France — Peugeot, Renault, and Citroén 66fdcff7dd The DJSI is based on an
analysis of corporate economic, environmental and social performance, assessing issues such as
corporate governance, risk management, branding, climate change mitigation, supply chain
standards... 66fdcff7dd A competitive advantage may include access to natural resources, such as
high-grade ores or a low-cost power source, highly skilled labor, geographic location, high entry
barriers, and access to new technology and to proprietary information. 66fdcff7dd The term Big
Three has since been sometimes used to refer to the following automakers: 66fdcff7dd

Honda market during the 1960s is used as a case study for teaching introductory strategy at
business schools worldwide. , commonly known as Honda, is a Japanese multinational
conglomerate automotive manufacturer headquartered at the Toranomon Alcea Tower in
Toranomon, Minato, Tokyo, Japan. , Ltd. Honda builds utility ATVs under models Recon Honda
Motor Co 66fdcff7dd

The practice of branding—in the original literal sense of marking by burning—is thought to have

begun with the ancient Egyptians, who are known to have engaged in livestock branding and
branded slaves as early as 2,700 BCE. Branding was used to differentiate one person's cattle from
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another's by means of a distinctive symbol burned into the animal's skin with a... 66fdcff7dd

NTT Docomo Business It operates an international network across over 190 countries and regions,
with locations in more than 70 countries and regions. Its headquarters are located in the Otemachi
Place West tower, Otemachi, Chiyoda, Tokyo. The company has approximately 5,500 employees
(NTT Communications Group: 11,500 employees) as of March 2020. corporate communications
and global talent operations - building and activating a cognitive enterprise (NTT Communications
case study)&quot; (PDF). doi:10. (NTTOOUOOOOOOOO, Enutiti Dokomo Bijinesu Kabushiki-gaisha),
previously known as NTT Communications Corporation (00000000000000000CCCCO, Enutiti
Komyunikéshonzu Kabushiki-gaisha) is a Japanese telecommunications company owned by NTT.
24818/RMCI NTT Docomo Business, Inc 66fdcff7dd

Japan — Toyota, Honda, and Nissan 66fdcff7dd Honda was the first... 66fdcff7dd
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