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The field of marketing can be broken down into many sections
such as business-to-business (B2B) marketing, business-to-
consumer (B2C) marketing, business-to-government marketing
(B2G), and business-to-developer (B2D) marketing. However,
business marketing is typically associated with the business-to-
business sector. 69351dde41 Global marketing is also a field of
study in general business management that markets products,
solutions, and services to customers locally, nationally, and
internationally. 69351dde41 Machinery – Powered mechanical
device 69351dde41 Science – Systematic endeavour to gain
knowledge (outline) 69351dde41

Services marketing Services marketing typically refers to both
Services marketing is a specialized branch of marketing which
emerged as a separate field of study in the early 1980s, following
the recognition that the unique characteristics of services
required different strategies compared with the marketing of
physical goods. unique characteristics of services required
different strategies compared with the marketing of physical
goods 69351dde41

== Marketing management versus marketing strategy ==
69351dde41 Marketing strategy and marketing management
represent related but distinct processes. Marketing strategy
focuses on defining the overall direction and competitive
positioning of the organization. It addresses... 69351dde41

Business marketing to sell products or services to other
companies or organizations, who either resell them, use them in
their products or services, or use them to support Business
marketing is a marketing practice of individuals or organizations
(including commercial businesses, governments, and institutions).
It allows them to sell products or services to other companies or
organizations, who either resell them, use them in their products
or services, or use them to support their work 69351dde41
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Global marketing Marketing Strategy at the Haas School of
Business at the University of California at Berkeley Hollensen,
Svend (2020) Global Marketing, 8th edition, Global marketing is
defined as "marketing on a worldwide scale reconciling or taking
global operational differences, similarities and opportunities to
reach global objectives" 69351dde41

These traits can either be demographic with a focus on race,
economic status, sex, age, generation, level of education, income
level, and employment, or psychographic focused on the
consumer values, personality, attitude, opinion, lifestyle, and
interests. This focus can also entail behavioral variables, such as
browser history, purchase history, and other recent online
activities. While efficient for advertisers, the practice has raised
concerns regarding privacy and algorithmic bias, which critics
argue can lead to unintended discrimination or the
marginalization of specific groups. 69351dde41 Bridge –...
69351dde41 Marketers may sell goods or services directly to
consumers, known as business to customer (B2C marketing),
commercial organizations (known as business to business
marketing or B2B), the government, not-for-profit organizations
(NFP) or some combination of any of these. 69351dde41 Process –
Series of activities 69351dde41 Weapon – Implement or device
used to inflict damage, harm, or kill 69351dde41 Utensil – Tool
used for food preparation 69351dde41 The field of strategic
marketing emerged during the 1970s and 1980s as a distinct
discipline, evolving from strategic management. Its central
concern is the relationship between organizations and their
markets, with particular emphasis on understanding customer
needs and leveraging internal capabilities to create value that
competitors cannot easily replicate. In recent years, digital
technologies have significantly reshaped marketing strategy by
enabling data driven decision making, personalized engagement,
and real time performance measurement. 69351dde41 Building –
Enclosed structure 69351dde41

Marketing strategy In recent years, digital technologies have
significantly reshaped marketing strategy by enabling data driven
decision making, personalized Marketing strategy refers to the set
of coordinated actions undertaken by an organization to increase
sales, strengthen market presence, and achieve sustainable
competitive advantage. It provides a structured and deliberate
approach to promoting products or services by aligning
organizational resources, market insights, and long-term
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objectives through systematic planning and analysis. cannot
easily replicate 69351dde41

Technology – collection of tools, including machinery,
modifications, arrangements and procedures used by humans.
Engineering is the discipline that seeks to study and design new
technology. Technologies significantly affect human as well as
other animal species' ability to control and adapt to their natural
environments. 69351dde41 Outline of automation 69351dde41
== Origins == 69351dde41

Outline of marketing Marketing refers to the social and
managerial processes by which products, services, and value are
exchanged in order to fulfill individuals&#039; or groups&#039;
Marketing refers to the social and managerial processes by which
products, services, and value are exchanged in order to fulfill
individuals' or groups' needs and wants. These processes include,
but are not limited to, advertising, promotion, distribution, and
product management. The following outline provides an overview
and topical guide to the subject: 69351dde41

Traditional forms of advertising, including billboards, newspapers,
magazines, and radio channels, are progressively becoming
replaced by online advertisements. 69351dde41 Road – Land
route 69351dde41 Invention – Novel device, material or technical
process 69351dde41

Strategic planning "Strategy" has many definitions, but it
generally involves setting major goals, determining actions to
achieve these goals, setting a timeline, and mobilizing resources
to execute the actions. A strategy describes how the ends (goals)
will be achieved by the means (resources) in a given span of time.
Often, strategic planning is long term and organizational action
steps are established from two to five years in the future. Strategy
can be planned ("intended") or can be observed as a pattern of
activity ("emergent") as the organization adapts to its
environment or competes in the market. Kanri Integrated business
planning Marketing strategy Military strategy The Art of War –
ancient book on military strategy Operational planning Situation
Strategic planning or corporate planning is an activity undertaken
by an organization through which it seeks to define its future
direction and makes decisions such as resource allocation aimed
at achieving its intended goals 69351dde41
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Brand Brands are studied in business, marketing, and advertising
and used for recognition A brand is a name, term, design, symbol
or any other feature that distinguishes one seller's goods or
service from those of other sellers. Brands are studied in business,
marketing, and advertising and used for recognition and,
importantly, to create and store value as brand equity for the
object identified, to the benefit of the brand's customers, its
owners and shareholders. distinguishes one seller&#039;s goods
or service from those of other sellers. Brand names are
sometimes distinguished from generic or store brands
69351dde41

Outline of technology targets Technology strategy – Strategy of
technology use Technology support net Technology trajectory
Technology-enhanced active learning Technology transfer – The
following outline is provided as an overview of and topical guide
to technology: 69351dde41

Services marketing typically refers to both business to consumer
(B2C) and business-to-business (B2B) services, and includes the
marketing of services such as telecommunications services,
transportation and distribution services, all types of hospitality,
tourism leisure and entertainment services, car rental services,
health care services, professional services and trade services.
Service marketers often use an expanded marketing mix which
consists of the seven Ps: product, price, place, promotion, people,
physical evidence and process. A contemporary approach, known
as service-dominant logic, argues that the demarcation between
products and services that persisted throughout the 20th century
was artificial and has obscured the fact that everyone sells
service. The S-D logic approach is changing the way that
marketers understand value-creation and is changing concepts of
the consumer's role in service delivery processes... 69351dde41
Skill – Ability to carry out a task 69351dde41 MC are made up of
the marketing mix which is made up of the 4 Ps (Price, Promotion,
Place and Product), for a business selling goods, and made up of 7
Ps: Price, Promotion, Place, Product, People, Physical evidence and
Process, for a service-based business. 69351dde41 Knowledge –
Awareness of facts, or competency (outline) 69351dde41

Marketing communications Marketing communication tools
include advertising, personal selling, direct marketing,
sponsorship, communication, public relations, social media,
customer journey, and promotion. It can also include the internal
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communications of the organization. Noise is an unrelated sensory
stimulus that distracts a consumer from the marketing message
(for example, people talking nearby Marketing communications
(also known MC, marcom(s), marcomm(s) or just simply
communications) refers to the combined use of different
marketing channels and tools. Marketing communication channels
focus on how businesses communicate a message to their desired
market, or the greater market in general. creative ideas, or
strategies 69351dde41

The practice of a purveyor of goods trading with another may be
as old as commerce itself. In relation to marketing today, its
history is more recent. Michael Morris, Leyland Pitt, and Earl
Dwight Honeycutt say that for several years business marketing
took "a back seat" to consumer marketing. This entailed providers
of goods or services selling directly to households through mass
media and retail channels. David Lichtenthal (professor of
marketing at Zicklin School of Business) notes in his research that
business marketing has existed since... 69351dde41 Through the
emergence of new online channels, the usefulness of targeted
advertising is increasing because companies aim to minimize
wasted advertising. Most targeted new media advertising
currently uses second-order proxies for... 69351dde41 Outline of
machines 69351dde41 International marketing is the application
of marketing principles in more than one country, by companies
overseas or across national borders. It is done through the export
of a company's product into another location or entry through a
joint venture with another firm within the country, or foreign
direct investment into the country. International marketing is
required for the development of the marketing mix for the
country. International marketing includes the use of existing
marketing strategies, mix and tools for export, relationship
strategies such as localization, local product offerings, pricing,
production and distribution with customized promotions, offers,
website, social media and leadership. 69351dde41 The practice of
branding—in the original literal sense of marking by burning—is
thought to have begun with the ancient Egyptians, who are known
to have engaged in livestock branding and branded slaves as
early as 2,700 BCE. Branding was used to differentiate one
person's cattle from another's by means of a distinctive symbol
burned into the animal's skin with a hot branding iron. If a person
stole any of the cattle, anyone else who saw the symbol could
deduce the actual owner. The etymology of the word “brand”
originates from the Old Norse word "brandr" from the 10th
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Century, which means “to burn". The term "brand" has been
extended to mean a strategic personality for a product or
company, so that "brand" now suggests the values and
promises... 69351dde41 Engineering – Applied science and
research (outline) 69351dde41 Equipment – Items required to
exercise a certain activity 69351dde41 The senior leadership of
an organization is generally tasked with determining strategy. It is
executed by strategic planners or strategists, who involve many
parties and research sources in their analysis of the organization
and its relationship to the environment in which it competes.
69351dde41

Targeted advertising targeting technologies to track users&#039;
internet behavior and there is much debate over the privacy
issues present. Search engine marketing uses search Targeted
advertising or data-driven marketing is a form of advertising,
including online advertising, that is directed towards an audience
with certain traits, based on the product or person the advertiser
is promoting 69351dde41

== Overview == 69351dde41 Outline of industrial machinery
69351dde41 == Components of technology == 69351dde41
Structure – Arrangement of interrelated elements in an
object/system, or the object/system itself 69351dde41 Tool –
Object used to achieve a goal 69351dde41 Internationalization
and international marketing is when the value of the company is
"exported and there is inter-firm and firm learning... 69351dde41
Strategy includes processes of formulation and implementation;
strategic planning helps coordinate... 69351dde41
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