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Market orientations are philosophies
concerning the factors that should go
into market planning. The marketing
mix, which outlines the specifics of the
product and how it will be sold,
including the channels that will be used
to advertise the product, is affected by
the environment surrounding the
product, the results of marketing
research and market research, and the
characteristics of the product's target
market. Once these factors are
determined, marketers must then
decide what methods of promoting...
c6026f1bff International marketing is
the application of marketing principles
in more than one country, by companies
overseas or across national borders. It
is done through the export of a
company's product into another location
or entry through a joint venture with
another firm within the country, or
foreign direct investment into the
country. International marketing is
required for the development of the
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marketing mix for the country.
International marketing includes the
use of existing marketing strategies,
mix and tools for export, relationship
strategies such as localization, local
product offerings, pricing, production
and distribution with customized
promotions, offers, website, social
media and leadership. c6026f1bff ==
Structure == c6026f1bff In multi-level
marketing, the compensation plan
usually pays out to participants from
two potential revenue streams: the first
is based on a sales commission from
directly selling the product or service,
while the second is paid out from
commissions based upon the wholesale
purchases made by other sellers whom
the participant has recruited to also sell
product. In the organizational hierarchy
of MLM companies, recruited
participants (as well as those whom the
recruit recruits) are referred to as one's
downline distributors. MLM salespeople
are, therefore, expected to sell products
directly to end-user retail consumers by
means of relationship referrals and
word of mouth marketing, but more
importantly they are incentivized to
recruit others to join the company's
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distribution... c6026f1bff
Internationalization and international
marketing is when the value of the
company is "exported and there is inter-
firm and firm learning... c6026f1bff
Marketing management employs tools
from economics and competitive
strategy to analyze the industry context
in which the firm operates. These
include Porter's five forces, analysis of
strategic groups of competitors, value
chain analysis and others. c6026f1bff
The extension to non-Internet channels
differentiates digital marketing from
online marketing. c6026f1bff Marketing
is usually conducted by the seller,
typically a retailer or manufacturer.
Products can be marketed to other
businesses (B2B) or directly to
consumers (B2C). Sometimes tasks are
contracted to dedicated marketing
firms, like a media, market research, or
advertising agency. Sometimes, a trade
association or government agency (such
as the Agricultural Marketing Service)
advertises on behalf of an entire
industry or locality, often a specific type
of food (e.g. Got Milk?), food from a
specific area, or a city or region as a
tourism destination. c6026f1bff This
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involves employing a data-driven
marketing approach to specify the data
required to address these issues, then
designing a method for collecting the
information and implementing the data
collection process. After analyzing the
collected data, the results and findings,
including their implications, are
forwarded to those empowered to act
on them. c6026f1bff

Global marketing Global marketing is
defined as &quot;marketing on a
worldwide scale reconciling or taking
global operational differences,
similarities and opportunities to Global
marketing is defined as "marketing on a
worldwide scale reconciling or taking
global operational differences,
similarities and opportunities to reach
global objectives" c6026f1bff

Marketing Marketing is the act of
acquiring, satisfying and retaining
customers. It is one of the primary
components of business management
and commerce. Marketing Marketing is
the act of acquiring, satisfying and
retaining customers. It is one of the
primary components of business
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management and commerce c6026f1bff

Marketing research Marketing research
is the systematic gathering, recording,
and analysis of qualitative and
quantitative data about issues relating
to marketing products Marketing
research is the systematic gathering,
recording, and analysis of qualitative
and quantitative data about issues
relating to marketing products and
services. The goal is to identify and
assess how changing elements of the
marketing mix impacts customer
behavior c6026f1bff

== History... == c6026f1bff The field of
marketing research is much older than
that of market research. Although both
involve consumers, Marketing research
is concerned specifically with marketing
processes, such as advertising
effectiveness and salesforce
effectiveness, while market research is
concerned specifically with markets and
distribution. Two explanations given for
confusing market research with
marketing research are the similarity of
the terms and the fact that... c6026{1bff
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Multi-level marketing Multi-level
marketing (MLM), also called network
marketing or pyramid selling, is a
controversial and sometimes illegal
marketing strategy for the sale Multi-
level marketing (MLM), also called
network marketing or pyramid selling,
is a controversial and sometimes illegal
marketing strategy for the sale of
products or services in which the
revenue of the MLM company is derived
from a non-salaried workforce selling
the company's products or services,
while the earnings of the participants
are derived from a pyramid-shaped or
binary compensation commission
system c6026f1bff

MC are made up of the marketing mix
which is made up of the 4 Ps (Price,
Promotion, Place and Product), for a
business selling goods, and made up of
7 Ps: Price, Promotion, Place, Product,
People, Physical evidence and Process,
for a service-based business. c6026f1bff
== Qverview == c6026f1bff Sports
Marketing is a subdivision of marketing
which focuses both on the promotion of
sports events and teams as well as the
promotion of other products and
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services through sporting events and
sports teams focused on customer-fans.
It is a service in which the element
promoted can be a physical product or a
brand name. The goal is to provide the
client with strategies to promote sports
or to promote some other product,
service, business or cause through
sports. Sports marketing is also
designed to meet the needs and wants
of the consumers through exchange
processes. These strategies follow the
traditional four "P"'s of general
marketing: Product, Price, Promotion
and Place. Another four "P"’s are added
to sports marketing, relating to the fact
sports are considered... c6026f1bff
Marketing theory emerged in the early
twenty-first century. The contemporary
marketing mix which has become the
dominant framework for marketing
management decisions was first
published in 1984. In services
marketing, an extended marketing mix
is used, typically comprising 7 Ps
(product, price, promotion, place,
people, process, physical evidence),
made up of the original 4 Ps extended
by process, people and physical
evidence. Occasionally service

Marketing 4



Marketing 4

marketers will refer to 8 Ps (product,
price, place, promotion, people,
positioning, packaging, and
performance), comprising these 7 Ps
plus performance. c6026f1bff Compare
marketology, c6026f1bff Marketing
strategy and marketing management
represent related but distinct processes.
Marketing strategy focuses on defining
the overall direction and competitive
positioning of the organization. It
addresses... c6026f1bff

Marketing mix These elements are
sometimes sorted into the categories of
product, price, place, and promotion
(also known as the "4 Ps"). The
marketing mix (4 Ps) is the set of
controllable elements or variables that a
company uses to influence and meet the
needs of its target customers in The
marketing mix (4 Ps) is the set of
controllable elements or variables that a
company uses to influence and meet the
needs of its target customers in the
most effective and efficient way
possible. The marketing mix has been
defined as the "set of marketing tools
that the firm uses to pursue its
marketing objectives in the target
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market" c6026f1bff

Market research, marketing research,
and marketing are a sequence of
business activities; sometimes these are
handled informally. c6026{1bff

Marketing management Marketing
management is the strategic
organizational discipline that focuses on
the practical application of marketing
orientation, techniques and methods
Marketing management is the strategic
organizational discipline that focuses on
the practical application of marketing
orientation, techniques and methods
inside enterprises and organizations
and on the management of marketing
resources and activities c6026f1bff

Marketing communications MC are
made up of the marketing mix which is
made up of the 4 Ps (Price, Promotion,
Place and Product), for a business
Marketing communications (also known
MC, marcom(s), marcomm(s) or just
simply communications) refers to the
combined use of different marketing
channels and tools. Marketing
communication channels focus on how
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businesses communicate a message to
their desired market, or the greater
market in general. It can also include
the internal communications of the
organization. Marketing communication
tools include advertising, personal
selling, direct marketing, sponsorship,
communication, public relations, social
media, customer journey, and
promotion. customer journey, and
promotion c6026f1bff

Global marketing is also a field of study
in general business management that
markets products, solutions, and
services to customers locally, nationally,
and internationally. c6026f1bff

Digital marketing engine marketing
(SEM), content marketing, influencer
marketing, content automation,
campaign marketing, data-driven
marketing, e-commerce marketing,
social Digital marketing is a component
of marketing that uses digital
technologies such as desktop
computers, mobile phones, and other
digital media platforms to promote
products and services c6026f1bff
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== Marketing management versus
marketing strategy == c6026f1bff

Marketing strategy Marketing strategy
refers to the set of coordinated actions
undertaken by an organization to
increase sales, strengthen market
presence, and achieve sustainable
Marketing strategy refers to the set of
coordinated actions undertaken by an
organization to increase sales,
strengthen market presence, and
achieve sustainable competitive
advantage. It provides a structured and
deliberate approach to promoting
products or services by aligning
organizational resources, market
insights, and long-term objectives
through systematic planning and
analysis c6026f1bff

The field of strategic marketing
emerged during the 1970s and 1980s as
a distinct discipline, evolving from
strategic management. Its central
concern is the relationship between
organizations and their markets, with
particular emphasis on understanding
customer needs and leveraging internal
capabilities to create value that
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competitors cannot easily replicate. In
recent years, digital technologies have
significantly reshaped marketing
strategy by enabling data driven
decision making, personalized
engagement, and real time performance
measurement. c6026f1bff In the 1970's
Professor Koichi Shimizu proposed the
4 Cs (commodity, cost, channel, and
communication). A newer 4 Cs model
emerged... c6026f1bff Marketing
management often implies market
research and marketing research to
perform... c6026f1bff In competitor
analysis, marketers build detailed
profiles of each competitor in the
market, focusing on their relative
competitive strengths and weaknesses
using SWOT analysis. Marketing
managers will examine each
competitor's cost structure, sources of
profits, resources and competencies,
competitive positioning and product
differentiation, degree of vertical
integration, historical responses to
industry developments, and other
factors. c6026f1bff

Sports marketing 9) define sports
marketing as 'using sports to market
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products'. Academicians Kaser and
Oelkers (2005, p. Sports marketing as a
concept has established itself as a
branch of marketing over the past few
decades; however, a generally accepted
definition does Sports marketing as a
concept has established itself as a
branch of marketing over the past few
decades; however, a generally accepted
definition does not exist. It is a specific
application of marketing principles and
processes to sport products and to the
marketing of non- sports products
through association with sport
c6026f1bff

It has significantly transformed how
brands and businesses use technology
for marketing since the 1990s and
2000s. As digital platforms became
increasingly incorporated into
marketing plans and everyday life, and
as people increasingly used digital
devices instead of visiting physical
shops, digital marketing campaigns
have become increasingly prevalent,
employing combinations of methods.
These methods include search engine
optimization (SEO), search engine
marketing (SEM), content marketing,
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influencer marketing, content
automation, campaign marketing, data-
driven marketing, e-commerce
marketing, social media marketing,
social media optimization, e-mail direct
marketing, display advertising, e-books,
optical disks and games. Digital
marketing also extends to non-Internet
channels that provide digital media,
such as television, mobile phones (SMS
and MMS), callbacks, and on-hold
mobile ringtones. c6026f1bff which
Aghazadeh defines in terms of
"recognizing, generating and
disseminating market insight to ensure
better market-related decisions".
c6026f1bff
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