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Services marketing artificial and has obscured the fact that
everyone sells service. The S-D logic approach is changing
the way that marketers understand value-creation and is
changing Services marketing is a specialized branch of
marketing which emerged as a separate field of study in the
early 1980s, following the recognition that the unique
characteristics of services required different strategies
compared with the marketing of physical goods 5af1c6a6f6

Corporate social responsibility While CSR could have
previously been described as an internal organizational
policy or a corporate ethic strategy, similar to what is now
known today as environmental, social, and governance
(ESG), that time has passed as various companies have
pledged to go beyond that or have been mandated or
incentivized by. consumers value close relationships or
believe that the CSR initiative is self-serving, whether the
CSR program may be perceived to affect product quality
negatively Corporate social responsibility (CSR) or corporate
social impact is a form of international private business self-
regulation which aims to contribute to societal goals of a
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philanthropic, activist, or charitable nature by engaging in,
with, or supporting professional service volunteering
through pro bono programs, community development,
administering monetary grants to non-profit organizations
for the public benefit, or to conduct ethically oriented
business and investment practices 5af1c6a6f6

The construct of consumer value has widely been
considered to play a significant role in the success,
competitive advantage and long-term success of a
business, and is the basis of all marketing activities.
Research has shown that the most important factor of
repurchase intentions is consumer value, where value
stems from positive consumer shopping experiences from
retailers. 5af1c6a6f6

Value-based pricing If set using the value-based approach,
its price will reflect factors such as age, cultural
significance, and, most importantly, how much benefit the
buyer is deriving. Owning an original Dalí or Picasso
painting elevates the self-esteem of the buyer and hence
elevates the perceived. For example, a painting may be
priced at a higher cost than the price of a canvas and
paints. The value that a consumer gives to a good or
service, can then be defined Value-based price, also called
value-optimized pricing or charging what the market will
bear, is a market-driven pricing strategy which sets the
price of a good or service according to its perceived or
estimated value. the price of a good or service according to
its perceived or estimated value. The value that a consumer
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gives to a good or service, can then be defined as their
willingness to pay for it (in monetary terms) or the amount
of time and resources they would be willing to give up for it
5af1c6a6f6

Services marketing typically refers to both business to
consumer (B2C) and business-to-business (B2B) services,
and includes the marketing of services such as
telecommunications services, transportation and
distribution services, all types of hospitality, tourism leisure
and entertainment services, car rental services, health care
services, professional services and trade services. Service
marketers often use an expanded marketing mix which
consists of the seven Ps: product, price, place, promotion,
people, physical evidence and... 5af1c6a6f6

Corporate governance Corporate governance refers to the
mechanisms, processes, practices, and relations by which
corporations are controlled and operated by their boards of
Corporate governance refers to the mechanisms, processes,
practices, and relations by which corporations are controlled
and operated by their boards of directors, managers,
shareholders, and stakeholders 5af1c6a6f6

Public value Nowadays, public value is no longer limited to
the public sector, but is used by all types of organization,
including non-governmental organizations and private
sector firms. Public value is supposed to provide managers
with a notion of how entrepreneurial activity can contribute
to the common good. He believes that current management
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concepts. Moore who saw it as the equivalent of
shareholder value in public management. management
concepts, such as shareholder value, stakeholder value,
customer value, sustainability or corporate social
responsibility, should legitimize Public value describes the
value that an organization or activity contributes to society.
The term was originally coined by Harvard professor Mark
H. Gallen and HHL Leipzig Graduate School of Management
uses the term to generally raise the question about
organizations' contribution to the common good. Therefore,
the public value researcher Timo Meynhardt from the
University of St 5af1c6a6f6

Quality management It has four main components: quality
planning, quality assurance, quality control, and quality
improvement. Thus, quality management is focused both on
product and service quality. Suppliers can recognize that
quality is an important differentiator of their offerings, and
endeavor to compete on the quality of their products and
the service they offer. It has four main components: quality
planning Quality management (QM) ensures that an
organization, product, or service consistently performs as
intended. Customers recognize that quality is an important
attribute when choosing and purchasing products and
services. Quality management (QM) ensures that an
organization, product, or service consistently performs as
intended 5af1c6a6f6

Consumer value Table 1 outlines Consumer value is used to
describe a consumer's strong relative preference for certain
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subjectively evaluated product or service attributes. is that
consumer value is the gains and losses perceived by a
consumer, in which these include price, utility, quality,
benefits and costs 5af1c6a6f6

The emergence of consumer value research began in the
1980s, with the 1990s and 2000s being a time of clear
growth and a generation of key insights for marketing
academics. The definition of consumer value has long
remained unclear due to the nature of the construct, its
characteristics... 5af1c6a6f6

Brand management value of a particular brand and
reflecting the core value among the targeted customers.
Tangible elements of brand management include the look,
price, and packaging of the product itself; intangible
elements are the experiences that the target markets share
with the brand, and the relationships they have with it. A
brand manager oversees all aspects of the consumer's
brand association as well as relationships with members of
the supply chain. In modern terms, a brand could be
corporate, product, service In marketing, brand
management refers to the process of controlling how a
brand is perceived in the market. Developing a good
relationship with target markets is essential for brand
management 5af1c6a6f6

Brand Over time, the practice of branding objects A brand is
a name, term, design, symbol or any other feature that
distinguishes one seller's goods or service from those of



Perceived Value Service Quality Corporate Image And

Perceived Value Service Quality Corporate Image And
6

other sellers. Brand names are sometimes distinguished
from generic or store brands. Brands are used in business,
marketing, and advertising for recognition and, importantly,
to create and store value as brand equity for the object
identified, to the benefit of the brand's customers, its
owners and shareholders. product or company, so that
&quot;brand&quot; now suggests the values and promises
that a consumer may perceive and buy into 5af1c6a6f6

The practice of branding—in the original literal sense of
marking by burning—is thought to have begun with the
ancient Egyptians, who are known to have engaged in
livestock branding and branded slaves as early as 2,700
BCE. Branding was used to differentiate one person's cattle
from another's by means of a distinctive symbol burned into
the animal's skin with a... 5af1c6a6f6 Rebranding can be
applied to new products, mature products, or even products
still in development. The process can occur through...
5af1c6a6f6

Rebranding Once in a lead position, it is marketing,
consistent product or service quality, sensible Rebranding is
a marketing strategy in which a new name, term, symbol,
design, concept or combination thereof is created for an
established brand with the intention of developing a new,
differentiated identity in the minds of consumers, investors,
competitors, and other stakeholders. Often, this involves
radical changes to a brand's logo, name, legal names,
image, marketing strategy, and advertising themes. they
know (and are reminded) of brands to serve their needs.
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Such changes typically aim to reposition the
brand/company, occasionally to distance itself from
negative connotations of the previous branding, or to move
the brand upmarket; they may also communicate a new
message a new board of directors wishes to communicate
5af1c6a6f6
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