
Marketing
To be effective, multichannel marketing needs to be
supported by good supply chain management
systems, so that the details and prices of goods on
offer are consistent across the different channels. It
might also be supported by a detailed analysis of
the return on investment from each different
channel, measured in terms of customer response
and conversion of sales. The contribution each
channel delivers to sales can be assessed via
Marketing Mix Modeling or attribution modelling.
Some companies target certain channels at
different demographic segments of the market or at
different socio-economic groups of consumers.
de3d9823c4

Social media marketing Although the terms e-
marketing and digital marketing are still dominant
in academia, social media marketing is becoming
more popular for both practitioners and
researchers. Although the terms e-marketing and
digital marketing are Social media marketing is the
use of social media platforms and websites to
promote a product or service. media marketing is
the use of social media platforms and websites to
promote a product or service de3d9823c4
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Interactive marketing Interactive marketing,
sometimes called trigger-based or event-driven
marketing, is a marketing strategy that uses two-
way communication channels to allow Interactive
marketing, sometimes called trigger-based or
event-driven marketing, is a marketing strategy
that uses two-way communication channels to allow
consumers to connect with a company directly.
Although this exchange can take place in person, in
the last decade it has increasingly taken place
almost exclusively online through email, social
media, blogs and live chat platforms de3d9823c4

When using social media marketing, firms can allow
customers and Internet users to post user-
generated content (e.g., online comments, product
reviews, etc.), also known as "earned media", rather
than use marketer-prepared advertising copy.
de3d9823c4

Affiliate marketing This arrangement allows
businesses to outsource part of the sales process.
This Affiliate marketing is a marketing arrangement
in which affiliates receive a commission for each
visit, signup or sale they generate for a merchant. It
is a form of performance-based marketing where
the commission acts as an incentive for the affiliate;
this commission is usually a percentage of the price
of the product being sold, but can also be a flat rate
per referral. Affiliate marketing is a marketing
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arrangement in which affiliates receive a
commission for each visit, signup or sale they
generate for a merchant de3d9823c4

Market orientations are philosophies concerning the
factors that should go into market planning. The
marketing mix, which outlines the specifics of the
product and how it will be sold, including the
channels that will be used to advertise the product,
is affected by the environment surrounding the
product, the results of marketing research and
market research, and the characteristics of the
product's target market. Once these factors are
determined, marketers must then decide what
methods of promoting the product, including use of
coupons and other price inducements. de3d9823c4

Marketing It is one of the primary components of
business management and commerce. Marketing
Marketing is the act of acquiring, satisfying and
retaining customers. It is one of the primary
components of business management and
commerce. Marketing is the act of acquiring,
satisfying and retaining customers de3d9823c4

Affiliate marketers may use a variety of methods to
generate these sales, including organic search
engine optimization, paid search engine marketing,
e-mail marketing, content marketing, display
advertising, organic social media marketing, and
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more. de3d9823c4 Multichannel marketing is about
choice. The objective of the companies doing the
marketing is to make it easy for a consumer to buy
from them in whatever way is most appropriate.
de3d9823c4

Brand Brands are used in business, marketing, and
advertising for recognition and, importantly, to
create and store A brand is a name, term, design,
symbol or any other feature that distinguishes one
seller's goods or service from those of other sellers.
or service from those of other sellers. Brands are
used in business, marketing, and advertising for
recognition and, importantly, to create and store
value as brand equity for the object identified, to
the benefit of the brand's customers, its owners and
shareholders. Brand names are sometimes
distinguished from generic or store brands
de3d9823c4

Whilst rule of law regulating pharmaceutical
industry marketing activities is widely variable
across the world, pharmaceutical marketing is
usually strongly regulated by international and
national agencies, like the Food and Drug
Administration and the European Medicines Agency.
Local regulations from government or local
pharmaceutical industry associations like
Pharmaceutical Research and Manufacturers of
America or European Federation of Pharmaceutical
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Industries and Associations (EFPIA) can further limit
or specify allowed commercial practices.
de3d9823c4

Affinity marketing Affinity marketing is a concept
that consists of a partnership between a company
(supplier) and an organization that gathers persons
sharing the same Affinity marketing is a concept
that consists of a partnership between a company
(supplier) and an organization that gathers persons
sharing the same interests to bring a greater
consumer base to their service, product or opinion.
This partnership is known as an affinity group
de3d9823c4

Pharmaceutical marketing By extension, this
definition is sometimes also used for marketing
practices applied to nutraceuticals and medical
devices. Pharmaceutical marketing is a branch of
marketing science and practice focused on the
communication, differential positioning and
commercialization of Pharmaceutical marketing is a
branch of marketing science and practice focused
on the communication, differential positioning and
commercialization of pharmaceutical products, like
specialist drugs, biotech drugs and over-the-counter
drugs de3d9823c4

The extension to non-Internet channels
differentiates digital marketing from online



Marketing

Marketing
6

marketing. de3d9823c4 Though the largest
companies run their own affiliate networks (for
example Amazon), most merchants join affiliate
networks which provide reporting tools and
payment processing. de3d9823c4 The practice of
branding—in the original literal sense of marking by
burning—is thought to have begun with the ancient
Egyptians, who are known to have engaged in
livestock branding and branded slaves as early as
2,700 BCE. Branding was used to differentiate one
person's cattle from another's by means of a
distinctive symbol burned into the animal's skin
with a hot branding iron. If a person stole any of the
cattle, anyone else who saw the symbol could
deduce the actual owner. The term has been
extended to mean a strategic personality for a
product or company, so that "brand" now suggests
the values and promises that a consumer may
perceive and buy into. Over time, the practice of
branding objects extended to a broader range of
packaging and goods offered for sale including oil,
wine, cosmetics, and fish sauce and, in the 21st
century, extends even further into services (such as
legal, financial and medical), political parties and
people's stage names. de3d9823c4

Marketing (magazine) In the context of magazines,
Marketing may refer to: Marketing (British
magazine), established 1931, defunct 2016
Marketing (Canadian magazine), which merged In
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the context of magazines, Marketing may refer to:
de3d9823c4

On a strategic level, social media marketing
includes the management of a marketing campaign,
governance, setting the scope (e.g. more active or
passive use) and the establishment of a firm's
desired social media "culture" and "tone".
de3d9823c4

Digital marketing engine marketing (SEM), content
marketing, influencer marketing, content
automation, campaign marketing, data-driven
marketing, e-commerce marketing, social Digital
marketing is the component of marketing that uses
the Internet and online-based digital technologies
such as desktop computers, mobile phones, and
other digital media and platforms to promote
products and services de3d9823c4

Most social media platforms such as: Facebook,
LinkedIn, Instagram, and Twitter, among others,
have built-in data analytics tools, enabling
companies to track the progress, success, and
engagement of social media marketing campaigns.
Companies address a range of stakeholders through
social media marketing, including current and
potential customers, current and potential
employees, journalists, bloggers, and the general
public. de3d9823c4 The first academic approach of
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affinity marketing was provided by Macchiette and
Roy in 1992. They described this notion as a
combination of affinity and the marketing ideas.
They defined the word affinity as "an individual
level of cohesiveness, social bonding, identification
and conformity to the norms and standards of a
particular reference group" whereas marketing is
described to be the "expectation of benefit for the
individual satisfying consumer wants and needs".
de3d9823c4 Affinity marketing differs from co-
branding. The benefits of co-branding partnerships
come from the consequences of the association of
multiple companies, whereas the benefits of affinity
marketing derive from the mental satisfaction to
have profited the affinity group. de3d9823c4 It has
significantly transformed the way brands and
businesses utilize technology for marketing since
the 1990s and 2000s. As digital platforms became
increasingly incorporated into marketing plans and
everyday life, and as people increasingly used
digital devices instead of visiting physical shops,
digital marketing campaigns have become
prevalent, employing combinations of methods.
Some of these methods include: search engine
optimization (SEO), search engine marketing (SEM),
content marketing, influencer marketing, content
automation, campaign marketing, data-driven
marketing, e-commerce marketing, social media
marketing, social media optimization, e-mail direct
marketing, display advertising, e-books, and optical
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disks and games. Digital marketing extends to non-
Internet channels that provide digital media, such
as television, mobile phones (SMS and MMS),
callbacks, and on-hold mobile ringtones.
de3d9823c4 Marketing is usually conducted by the
seller, typically a retailer or manufacturer. Products
can be marketed to other businesses (B2B) or
directly to consumers (B2C). Sometimes tasks are
contracted to dedicated marketing firms, like a
media, market research, or advertising agency.
Sometimes, a trade association or government
agency (such as the Agricultural Marketing Service)
advertises on behalf of an entire industry or locality,
often a specific type of food (e.g. Got Milk?), food
from a specific area, or a city or region as a tourism
destination. de3d9823c4 In the modern era, the
concept of branding has expanded to include
deployment by a manager of the marketing and
communication techniques and tools that help to
distinguish a company or products from
competitors, aiming to create a lasting impression
in the minds of customers. The key components
that form a brand's toolbox include a brand's
identity, personality, product design, brand
communication (such as by logos and trademarks),
brand awareness, brand loyalty, and various
branding (brand management) strategies. Many
companies believe that there is often little to
differentiate between several types of products in
the 21st century, hence branding is among a few
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remaining forms of product differentiation.
de3d9823c4 Marketing (British magazine),
established 1931, defunct 2016 de3d9823c4

Multichannel marketing Multichannel marketing is
the blending of different distribution and
promotional channels for the purpose of marketing.
Distribution channels include Multichannel
marketing is the blending of different distribution
and promotional channels for the purpose of
marketing. Distribution channels include a retail
storefront, a website, or a mail-order catalogue
de3d9823c4

Multichannel marketing allows the retail merchant
to reach its prospective or current customers
through their preferred channel. de3d9823c4
Marketing (Canadian magazine), which merged into
Strategy in 2016 de3d9823c4 Brand equity is the
measurable totality of a brand's worth and is
validated by observing the effectiveness of these
branding components. When a customer is familiar
with a brand or favors it incomparably over its
competitors, a corporation has reached a high level
of brand equity. Brand owners manage their brands
carefully to create shareholder value. Brand
valuation is a management technique that ascribes
a monetary value to a brand. de3d9823c4 An
affinity group is a group which has a solid
connection with a considerable number of
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consumers and which has the possibility to target
them in a much easier way than what can be
accomplished by way of ordinary marketing
process. People may recognize themselves in
affinity groups such as charitable organizations,
football teams, enterprises, companies, and
organizations. Thus, affinity group members may be
fans, customers, subscribers, or staff members.
de3d9823c4 Marketing (Indonesian magazine),
established 2001 de3d9823c4
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