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Branding agency The role of a branding agency is to create, plan, measure, and manage branding strategies for clients, including
support in advertising and other forms of promotion. The role of a branding agency is to create, plan, measure A branding agency
is a firm that specializes in creating and launching brands and rebranding. A branding agency is a firm that specializes in
creating and launching brands and rebranding f697465e26

A branding agency allows organizations to gain a competitive advantage, to define a coherent brand communication strategy, and
to reach the target market and expand it. f697465e26 Nation branding is a developing field in which scholars continue their
search for a unified theoretical framework. Many nations are aiming to improve their country's standing, as... f697465e26 The
practice of branding—in the original literal sense of marking by burning—is thought to have begun with the ancient Egyptians,
who are known to have engaged in livestock branding and branded slaves as early as 2,700 BCE. Branding was used to
differentiate one person's cattle from another's by means of a distinctive symbol burned into the animal's skin with a hot
branding iron. If a person stole any of the cattle, anyone else who saw the symbol could deduce the actual owner. The etymology
of the word “brand” originates from the Old Norse word "brandr" from the 10th Century, which means “to burn". The term
"brand" has been extended to mean a strategic personality for a product or company, so that "brand" now suggests the values
and promises... f697465e26 == Branding agencies vs advertising agencies == {697465e26

Brand Brands are studied in business, marketing, and advertising and used for recognition and, importantly, to create and store
value as brand equity for the object identified, to the benefit of the brand's customers, its owners and shareholders. Brand names
are sometimes distinguished from generic or store brands. Brand names A brand is a name, term, design, symbol or any other
feature that distinguishes one seller's goods or service from those of other sellers. to create and store value as brand equity for
the object identified, to the benefit of the brand&#039;s customers, its owners and shareholders f697465e26

Examples of intangible assets include a song ("Over the Rainbow"), a character (Donald Duck), a name (David Beckham), or a
brand (Rolls-Royce). An arrangement to license a brand requires a licensing agreement. A licensing agreement authorizes a
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company which markets a product or service (a licensee) to lease or rent a brand from a brand owner who operates a licensing
program (a licensor). f697465e26

Lifestyle brand As such, they are closely associated with the advertising and other promotions used to gain mind share in their
target market. An organisation achieves a lifestyle brand by evoking an emotional connection with its customers, creating a A
lifestyle brand is a brand that is intended to embody the values, aspirations, interests, attitudes, or opinions of a group or a
culture for marketing purposes. They often operate from an ideology, hoping to attract a relatively high number of people and
ultimately become a recognised social phenomenon. brand is an ideology created by a brand. Lifestyle brands seek to inspire,
guide, and motivate people, with the goal of making their products contribute to the definition of the consumer's way of life
f697465e26

== History == f697465e26 As individuals have different experiences, choices, and backgrounds (including social class, ethnicity,
and culture), an organisation must understand to whom it directs its brand. By constructing... f697465e26 Global marketing is
also a field of study in general business management that markets products, solutions, and services to customers locally,
nationally, and internationally. {697465e26

Brand management with target markets is essential for brand management. Tangible elements of brand management include the
look, price, and packaging of the product itself; intangible elements are the experiences that the target markets share with the
brand and the relationships they have with it. Developing a good relationship with target markets is essential for brand
management. A brand manager oversees all aspects of the consumer's brand association as well as relationships with members of
the supply chain. In 2001, Hislop defined branding as &quot;the process of creating a relationship or a connection between In
marketing, brand management refers to the process of controlling how a brand is perceived in the market f697465e26

Brand management uses an array of marketing tools and techniques in order to increase the perceived value of a product (see:
Brand equity). Based on the aims of the established marketing strategy, brand management enables the price... {697465e26
International marketing is the application of marketing principles in more than one country, by companies overseas or across
national borders. It is done through the export of a company's product into another location or entry through a joint venture with
another firm within the country, or foreign direct investment into the country. International marketing is required for the
development of the marketing mix for the country. International marketing includes the use of existing marketing strategies, mix
and tools for export, relationship strategies such as localization, local product offerings, pricing, production and distribution with
customized promotions, offers, website, social media and leadership. f697465e26 Brand awareness consists of two components:
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brand recall and brand recognition. Several studies have shown that these two components operate in fundamentally different
ways as brand recall is associated with memory retrieval, and brand recognition involves object recognition. Both brand recall
and brand recognition play an important role in consumers' purchase decision process and in marketing communications. Brand
awareness is closely related to concepts such as... {697465e26

Nation branding It extends to public and private sectors in a nation and helps with nationalism. " Many nations try to make
brands in order to build relationships between different actors that are not restricted to nations. In the book Diplomacy in a
Globalizing World: Theories and Practices, the authors define nation branding as "the application of corporate marketing
concepts and techniques to countries, in the interests of enhancing their reputation in international relations. The branding and
image of a nation-state "and the successful transference of this image to its exports - is just as important as what they actually
produce and sell. Nation branding aims to measure, build and manage the reputation of countries (closely related to place
branding). " This is also referred to as country-of-origin effect. In the book Diplomacy in a Globalizing World: Nation branding
aims to measure, build and manage the reputation of countries (closely related to place branding). Some approaches applied,
such as an increasing importance on the symbolic value of products, have led countries to emphasize their distinctive
characteristics. States also want to participate in multilateral projects f697465e26

Global News Corus also previously operated one all-news radio station and several talk radio stations under the &quot;Global
News Radio&quot; brand; most of Global News is the news and current affairs division of the Canadian Global Television
Network. The same division also operates a news website under the same brand. The network is owned by Corus Entertainment,
which oversees all of the network's national news programming as well as local news on its 21 owned-and-operated stations. the
same brand f697465e26

In September 2001, Global replaced Canada Tonight with a new network newscast, Global National, anchored by Kevin Newman
until 2010 and Dawna Friesen... f697465e26 Internationalization and international marketing is when the value of the company is
"exported and there is inter-firm and firm learning... {697465e26 In 2001, Hislop defined branding as "the process of creating a
relationship or a connection between a company's product and emotional perception of the customer for the purpose of
generating segregation among competition and building loyalty among customers". In 2004 and 2008, Kapferer and Keller
respectively defined it as a fulfillment in customer expectations and consistent customer satisfaction. f697465e26 A lifestyle
brand is an ideology created by a brand. An organisation achieves a lifestyle brand by evoking an emotional connection with its
customers, creating a consumer desire to be affiliated with a particular group or brand. The consumer will believe that their
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identity will be reinforced if they publicly associate themselves with a particular lifestyle brand, for example by using a brand on
social media. 697465e26

Global marketing Global marketing and global branding are integrated. continuum to meet local, national, and global
requirements. Branding is a structured process of analyzing Global marketing is defined as "marketing on a worldwide scale
reconciling or taking global operational differences, similarities and opportunities to reach global objectives" f697465e26

Corus also previously operated one all-news radio station and several talk radio stations under the "Global News Radio" brand;
most of these stations are still operated by Corus under local branding. {697465e26 Brand licensing is a well-established
business, in both patents and trademarks. A concept established in British business, the world's first licensed character was a
soft toy of Peter Rabbit, a fictional character created by Beatrix Potter and patented in 1903, to be sold alongside the first public
edition of The Tale of Peter Rabbit. Merchandise of Peter and other Potter characters have... f697465e26

Brand licensing Brand licensing means renting or leasing of an intangible asset. It is a process of creating and managing
contracts between the owner of a brand and a Brand licensing means renting or leasing of an intangible asset. Licensing is used
by brand owners to extend a trademark or character onto products of a completely different nature. It is a process of creating
and managing contracts between the owner of a brand and a company or individual who wants to use the brand in association
with a product, for an agreed period of time, within an agreed territory {697465e26

== History == f697465e26 == Definitions == {697465e26

Brand awareness The consumer's ability to recognize or recall a brand is central to the purchasing process because buying
decisions cannot begin unless a consumer is first aware of a product category and a brand within that category. Awareness does
not necessarily mean that the consumer must be able to recall a specific brand name, but they must be able to recall enough
distinguishing features for a purchase to happen. Brand awareness is one of the two key components of brand knowledge, as
defined by the associative network memory model. creating brand awareness is the primary function of advertising Attitude-
toward-the-ad models Brand - creating and maintaining high levels of brand awareness Brand awareness is the extent to which
customers are able to recall or recognize a brand under different conditions. It plays a vital role in consumer behavior,
advertising management, and brand management f697465e26

Branding is the process of developing a company's brand, including name, identity system, brand architecture, and messaging
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platform. These aspects will lead to the development of a "brand message", applied to marketing campaigns. A brand represents
a promise to the customer, reflecting the expectations they can have from the products and services offered, as well as the
offering difference amongst the competitors. {697465e26 Although Global stations had always carried local news in various
forms, the first tentative steps towards a national presence came in 1994 with the launch of First National with Peter Kent, an
early-evening program focusing on national and international news but airing only in central Canada. After acquiring the Western
International Communications (WIC) group of stations, Global cancelled First National in February 2001 and briefly aired the
similar WIC newscast Canada Tonight in its place. f697465e26

Warner Bros. Discovery Global Experiences , Warner Bros. Discovery Global Experiences is one of Warner Bros. Global Brands
and Franchises merged into Discovery Global Enterprises with both companies&#039; theme park and Warner Bros. Global
Brands and Franchises merged into Discovery Global Enterprises with both companies' theme park and consumers products
merged as well. In April 2022, following the merger of parent company WarnerMedia and Discovery, Inc. WarnerMedia and
Discovery, Inc. Themed Entertainment. Consumer Products and Warner Bros. , Warner Bros. Discovery's major business
segments and divisions. It was formed in September 2018 by merging Warner Bros {697465e26

Although branding agencies and advertising agencies overlap in some aspects, they have different scopes and focus. Branding
agencies typically define and manage brand strategy to shape long-term perceptions and guide how a brand is expressed across
touchpoints. Advertising agencies are generally tasked with... f697465e26
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