Creating Corporate
Reputations Identity
Image And
Performance

Reputation is a ubiquitous, spontaneous, and
highly efficient mechanism of social control. It
is a subject of study in social, management,
and technological sciences. Its influence
ranges from competitive settings, like
markets, to cooperative ones, like firms,
organizations, institutions and communities.
Furthermore, reputation acts on different
levels of agency: individual and supra-
individual. At the supra-individual level, it
concerns groups, communities, collectives and
abstract social entities (such as firms,
corporations, organizations, countries...
blefdda77f

Corporate architecture During the 20th
century corporate architecture underwent a
transformation from functional design
philosophies to more creative endeavours,
which are able to be an expression of the
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firm’s institutional identity and play a role in
stakeholders’ image of the organisation. ) that
can promote the image of a corporation.
Corporate architecture is defined as a modern
Corporate architecture refers to the use of
architectural design to construct physical
spaces (buildings, workplaces, etc. expression
of the firm’s institutional identity and play a
role in stakeholders’ image of the organisation
blefdda77f

Impression management expectations and
preferences. Individuals construct an image of
themselves to claim personal identity, and
present themselves Impression management
is a conscious or subconscious process in
which people attempt to influence the
perceptions of other people about a person,
object or event by regulating and controlling
information in social interaction. It was first
conceptualized by Erving Goffman in 1956 in
The Presentation of Self in Everyday Life, and
then was expanded upon in 1967. Self-
presentation is expressive blefdda77f

Brand [. Brand names are sometimes
distinguished from generic or store brands. ]
Brand identity and brand image are only two
of the buzz words that are used and confused
by A brand is a name, term, design, symbol or

Creating Corporate Reputations Identity Image And Performance
2



Creating Corporate Reputations Identity Image And
Performance

any other feature that distinguishes one
seller's goods or service from those of other
sellers. Brands are used in business,
marketing, and advertising for recognition
and, importantly, to create and store value as
brand equity for the object identified, to the
benefit of the brand's customers, its owners
and shareholders. as brand image, brand
personality, and brand meaning blefdda77f

Cees van Riel &quot;Corporate identity: the
concept Cornelis Bernardus Maria (Cees) van
Riel (born 15 June 1951) is a Dutch
organizational theorist, consultant, and
Professor of Corporate Communication at
Rotterdam School of Management and
Director of the Corporate Communication
Centre at the Erasmus University, known for
his work in the area of corporate
communication and reputation management.
&quot; Corporate reputation review (1997):
1-16. van Riel, Cees BM, and John MT Balmer.
Riel. &quot;The reputational landscape
blefdda77f

Reputation management reputation to a 4.
The growth of the internet and social media
led to growth of reputation management
companies, with search results as a core part
of a client's reputation. Organisations attempt
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to manage their reputations on websites that
many people visit, such as eBay, Wikipedia,
and Google Reputation management, refers to
the influencing, controlling, enhancing, or
concealing of an individual's or group's
reputation. Online reputation management
(ORM) involves overseeing and influencing the
search engine results related to products and
services. 8-star rating. It is a marketing
technique used to modify a person's or a
company's reputation in a positive way
blefdda77f

Reputation Dowling, G. and His Reputation. R.
ISBN 978-1-4729-4619-5. Bloomsbury USA.
(2001). Creating Corporate Reputations:
Identity, Image, and Performance. The
reputation or prestige of a social entity (a
person, a social group, an organization, or a
place) is an opinion about that entity -
typically developed as a result of social
evaluation on a set of criteria, such as
behavior or performance blefdda77f

In a 1997 book, Gareth Morgan defined the
corporate DNA metaphor as the "visions,
values, and sense of purpose that bind an
organization together" to enable individuals to
"understand and absorb the mission and
challenge of the whole enterprise". Lindgreen
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and Swaen define it as an "organization's
culture and strategy". Ken Baskin defines it as
"flexible, universally available database of
company procedures and structures" which
develops from the company's history, and that
the organization's employees behave to
satisfy the resultant corporate identity. Baskin
also likens the availability of information...
blefdda77f The practice of branding—in the
original literal sense of marking by burning—is
thought to have begun with the ancient
Egyptians, who are known to have engaged in
livestock branding and branded slaves as
early as 2,700 BCE. Branding was used to
differentiate one person's cattle from
another's by means of a distinctive symbol
burned into the animal's skin with a...
blefdda77f

Corporate DNA It is a metaphor based on the
biological term DNA, the molecule that
encodes the genetic instructions in living
organisms. and structures&quot; which
develops from the company&#039;s history,
and that the organization&#039;s employees
behave to satisfy the resultant corporate
identity. Corporate DNA refers, in business
jargon, to organizational culture blefdda77f

Impression management behaviors include
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accounts (providing "explanations for a
negative event to escape disapproval),
excuses (denying "responsibility for negative
outcomes"), and opinion conformity
("speak(ing) or behav(ing) in ways consistent
with the target"), along with many others. By
utilizing such behaviors, those who partake in
impression management are able to control
others' perception of them or events
pertaining to them... blefdda77f

Corporate social responsibility in their
reputations. While CSR could have previously
been described as an internal organizational
policy or a corporate ethic strategy, similar to
what is now known today as environmental,
social, and governance (ESG), that time has
passed as various companies have pledged to
go beyond that or have been mandated or
incentivized by. In the 21st century, corporate
social responsibility in the supply chain has
attracted attention from businesses and
stakeholders Corporate social responsibility
(CSR) or corporate social impact is a form of
international private business self-regulation
which aims to contribute to societal goals of a
philanthropic, activist, or charitable nature by
engaging in, with, or supporting professional
service volunteering through pro bono
programs, community development,
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administering monetary grants to non-profit
organizations for the public benefit, or to
conduct ethically oriented business and
investment practices blefdda77f

Competitive advantage Corporate identity
through corporate communication creates
corporate image and reputation, with an end
result In business, a competitive advantage is
an attribute that allows an organization to
outperform its competitors. the process of
creating competitive advantage blefdda77f

A competitive advantage may include access
to natural resources, such as high-grade ores
or a low-cost power source, highly skilled
labor, geographic location, high entry barriers,
and access to new technology and to
proprietary information. blefdda77f In
general, this amounts to a corporate title, logo
(logotype and/or logogram) and supporting
devices commonly assembled within a set of
corporate guidelines. These guidelines govern
how the identity is applied and usually include
approved color palettes, typefaces, page
layouts, fonts, and others. blefdda77f Ethical
grey areas include mug shot removal sites,
astroturfing customer review sites, censoring
complaints, and using search engine
optimization tactics to influence results. In
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other cases, the ethical lines are clear; some
reputation management companies are
closely connected to websites... blefdda77f

Corporate identity The corporate identity is
typically visualized by branding and with the
use of trademarks, but it can also include
things like product design, advertising, public
relations etc. Corporate identity is a primary
goal of corporate communication, aiming to
build and maintain company identity. The
corporate identity A corporate identity or
corporate image is the manner in which a
corporation, firm or business enterprise
presents itself to the public. corporate identity
or corporate image is the manner in which a
corporation, firm or business enterprise
presents itself to the public blefdda77f
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