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Credit CARD Act of 2009 President Barack Obama on May 22, 2009. S. It is a comprehensive credit card reform legislation that aims "to

establish fair and transparent practices relating to the extension of credit under an open end consumer credit plan, and for other purposes.
The Credit Card Accountability Responsibility and Disclosure (CARD) Act of 2009 is a federal statute passed by the United States Congress
and signed by The Credit Card Accountability Responsibility and Disclosure (CARD) Act of 2009 is a federal statute passed by the United

States Congress and signed by U. " The bill was passed with bipartisan support by both the House of Representatives and the Senate
a3ffeff708

Product: This represents the physical or intangible offering that a company provides to its customers. It includes the design, features,
quality, packaging, branding, and any additional services or warranties associated with the product. a3ffeff708 The status of the merchant

has varied during different periods of history... a3ffeff708

Co-marketing Co-marketing (Commensal marketing, symbiotic marketing) is a form of marketing co-operation, in which two or more
businesses work together. &quot;Co-marketing&quot; Co-marketing (Commensal marketing, symbiotic marketing) is a form of marketing

co-operation, in which two or more businesses work together a3ffeff708

Gross rating point The Marketing Accountability Standards Board (MASB) endorses this definition as part of its ongoing Common
Language in Marketing Project Archived In advertising, a gross rating point (GRP) measures the size of an audience that an advertisement
impacts. 2013-2-11. GRPs help answer how often "must someone see it before they can readily recall it" and "how many times" does it take

before the desired outcome occurs a3ffeff708

In the research literature, brand equity has been studied from two different perspectives: cognitive psychology and information economics.
According to cognitive psychology, brand equity lies in consumer's awareness of brand features and associations, which drive attribute

perceptions. According to information economics, a strong brand name works as a credible signal of product quality for imperfectly
informed buyers and generates price premiums as a form of return to branding investments... a3ffeff708 Strategic marketing emerged in

the 1970s and 1980s as a distinct field of study, branching out of strategic management. Marketing strategies concern the link between the
organization and its customers, and how best to leverage resources within an organization to achieve a competitive advantage. In recent
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years, the advent of digital marketing has revolutionized strategic marketing practices, introducing new avenues for customer engagement
and data-driven decision-making. a3ffeff708

Gilded Age Historians saw late 19th-century economic expansion as a time of materialistic excesses marked by widespread political
corruption. In United States history, the Gilded Age is the period from about the late 1870s to the late 1890s, which occurred between the
Reconstruction era and In United States history, the Gilded Age is the period from about the late 1870s to the late 1890s, which occurred

between the Reconstruction era and the Progressive Era. It was named by 1920s historians after Mark Twain's 1873 novel The Gilded Age:
A Tale of Today a3ffeff708

Marketing strategy know when we got there. &#039; Due to the increasing need for accountability, many marketing organizations use a
variety of metrics to track strategic performance Marketing strategy refers to efforts undertaken by an organization to increase its sales

and achieve competitive advantage. In other words, it is the method of advertising a company's products to the public through an
established plan through the meticulous planning and organization of ideas, data, and information a3ffeff708

The practice of branding—in the original literal sense of marking by burning—is thought to have begun with the ancient Egyptians, who are
known to have engaged in livestock branding and branded slaves as early as 2,700 BCE. Branding was used to differentiate one person's

cattle from another's by means of a distinctive symbol burned into the animal's skin with a... a3ffeff708 These four P's are: a3ffeff708

Marketing Science Institute MSI was founded in 1961 and is headquartered in Cambridge, Massachusetts. impact of marketing activities
on firm performance and shareholder value (termed marketing ROI, marketing accountability, and return on marketing investment) The

Marketing Science Institute (MSI) is a corporate-membership-based organization a3ffeff708

"Co-marketing" began in 1981 when Koichi Shimizu, a professor at Josai University, published an article in a bulletin published by Nikkei
Advertising Research Institute in Japan. Co-creation marketing and collaborative marketing are included within as part of Co-marketing.
a3ffeff708 MSI financially supports academic research on topics of importance to business performance. Every two years, MSI asks the

board of trustees to provide input to help set priorities for the research that will guide activities for the next few years. MSI supports
studies by academics on these issues and disseminates the results through conferences, workshops, webinars, publications, and online
content. a3ffeff708 It was a time of rapid economic growth, especially in the Northern and Western United States. As American wages

grew much higher than those in Europe, especially for skilled workers, and industrialization demanded an increasingly skilled labor force,
the period saw an influx of millions of European immigrants. The rapid expansion of industrialization led to real wage growth of 40% from

1860 to 1890 and... a3ffeff708
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Merchant The European Age of Discovery opened up new trading routes and gave European consumers access to a much broader range of
goods. During the European medieval period, a rapid expansion in trade and commerce led to the rise of a wealthy and powerful merchant

class. By the 18th century, a new type of manufacturer-merchant had started to emerge and modern business practices were becoming
evident. H. J. 126-127 McKendrick, N. Merchants have been known for as long as humans have engaged in trade and commerce. The

Marketing Era: From Professional Practice to Global Provisioning, Routledge, 2004, p. and Plumb. , Brewer, J. Merchants and merchant
networks operated in ancient Babylonia, Assyria, China, Egypt, Greece, India, Persia, Phoenicia and Rome. , The Birth A merchant is a

person who trades in goods produced by other people, especially one who trades with foreign countries a3ffeff708

Brand The Marketing Accountability Standards Board (MASB) endorses this definition as part of its ongoing A brand is a name, term,
design, symbol or any other feature that distinguishes one seller's goods or service from those of other sellers. Retrieved 2011-06-29.

Brands are used in business, marketing, and advertising for recognition and, importantly, to create and store value as brand equity for the
object identified, to the benefit of the brand's customers, its owners and shareholders. Brand names are sometimes distinguished from

generic or store brands. 2012-06-11 at the Wayback Machine a3ffeff708

Marketing mix The marketing mix is the set of controllable elements or variables that a company uses to influence and meet the needs of
its target customers in the The marketing mix is the set of controllable elements or variables that a company uses to influence and meet the

needs of its target customers in the most effective and efficient way possible. ". These variables are often grouped into four key
components, often referred to as the "Four Ps of Marketing a3ffeff708

Price: Price refers to the amount of money customers are willing to pay for the product or service. Setting the right price is crucial, as it
not only affects the company's profitability but also influences consumer perception and purchasing... a3ffeff708

Brand equity The owner of a well-known brand Brand equity, in marketing, is the worth of a brand in and of itself – i. The owner of a well-
known brand name can generate more revenue simply from brand recognition, as consumers perceive the products of well-known brands

as better than those of lesser-known brands. , the social value of a well-known brand name. e. Brand equity, in marketing, is the worth of a
brand in and of itself – i. , the social value of a well-known brand name. e a3ffeff708
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