
Strategic Brand Management
Marketing management Marketing management is the strategic organizational discipline that focuses on the practical application
of marketing orientation, techniques and methods Marketing management is the strategic organizational discipline that focuses
on the practical application of marketing orientation, techniques and methods inside enterprises and organizations and on the
management of marketing resources and activities bc40a17424

Strategic design design as a fundamental aspect of strategic brand intent (Example: Tom Hardy, Design Strategist, developed the
core brand-design principle ″Balance of Reason Strategic design is the application of future-oriented design principles in order to
increase an organization's innovative and competitive qualities. Its foundations lie in the analysis of external and internal trends
and data, which enables design decisions to be made on the basis of facts rather than aesthetics or intuition. The discipline is
mostly practiced by design agencies or by internal development departments bc40a17424

Strategic management Strategic management provides overall direction to an enterprise and involves specifying the
organization's objectives, developing policies and plans to achieve those objectives, and then allocating resources to implement
the plans. In the field of management, strategic management involves the formulation and implementation of the major goals
and initiatives taken by an organization&#039;s In the field of management, strategic management involves the formulation and
implementation of the major goals and initiatives taken by an organization's managers on behalf of stakeholders, based on
consideration of resources and an assessment of the internal and external environments in which the organization operates.
Strategic management is not static in nature; the models can. Academics and practicing managers have developed numerous
models and frameworks to assist in strategic decision-making in the context of complex environments and competitive dynamics
bc40a17424
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Brand equity Brand equity is strategically crucial, but famously difficult Brand equity, in marketing, is the worth of a brand in and
of itself – i. The owner of a well-known brand name can generate more revenue simply from brand recognition, as consumers
perceive the products of well-known brands as better than those of lesser-known brands. , the social value of a well-known brand
name. e. factors that have impact on a brand: brand awareness, brand perspective, and brand attachment bc40a17424

One may regard the designing of a brand architecture... bc40a17424

Brand management A brand manager oversees all aspects of the consumer's brand association as well as relationships with
members of the supply chain. Tangible elements of brand management include the look, price, and packaging of the product
itself; intangible elements are the experiences that the target markets share with the brand, and the relationships they have with
it. Tangible elements of brand management include the In marketing, brand management refers to the process of controlling how
a brand is perceived in the market. Developing a good relationship with target markets is essential for brand management.
marketing, brand management refers to the process of controlling how a brand is perceived in the market bc40a17424

Brand architecture It is the way brands within a company&#039;s In the marketing field of brand management, brand
architecture is the structure of brands within an organizational entity. According to J. -N. Often, decisions about brand
architecture are concerned with how to manage a parent brand and a family of sub-brands – managing brand architecture to
maximize shareholder value can include using brand-valuation model techniques. marketing field of brand management, brand
architecture is the structure of brands within an organizational entity. It is the way brands within a company's portfolio are related
to, and differentiated from, one another. Kapferer, the brand architecture should define the different leagues of branding within
the organization; how the corporate brand and sub-brands relate to and support each other; and how the sub-brands reflect or
reinforce the core purpose of the corporate brand they belong to bc40a17424

Brand Brand names are sometimes distinguished from generic or store brands. The term has been extended to mean a strategic
personality for a product or company, so that &quot;brand&quot; now suggests the values and promises that a A brand is a
name, term, design, symbol or any other feature that distinguishes one seller's goods or service from those of other sellers.
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Brands are used in business, marketing, and advertising for recognition and, importantly, to create and store value as brand
equity for the object identified, to the benefit of the brand's customers, its owners and shareholders. owner bc40a17424

The practice of branding—in the original literal sense of marking by burning—is thought to have begun with the ancient
Egyptians, who are known to have engaged in livestock branding and branded slaves as early as 2,700 BCE. Branding was used
to differentiate one person's cattle from another's by means of a distinctive symbol burned into the animal's skin with a...
bc40a17424

Design management The objective of design management is to develop and maintain an efficient business environment in which
an organization can achieve its strategic and mission goals through design. Design has become a strategic asset in brand equity,
differentiation, and product quality Design management is a field of inquiry that uses design, strategy, project management and
supply chain techniques to control a creative process, support a culture of creativity, and build a structure and organization for
design. practices associated with the more traditional management paradigm. Design management encompasses the ongoing
processes, business decisions, and strategies that enable innovation and create effectively-designed products, services,
communications. "Simply put, design management is the business side of design. Design management is a comprehensive
activity at all levels of business (operational to strategic), from the discovery phase to the execution phase bc40a17424

which Aghazadeh defines in terms of "recognizing, generating and disseminating market insight to ensure better market-related
decisions". bc40a17424

Brand relationship Research has progressed with inspiration from attitude theory and, later, socio-cultural theories, but a
perspective introduced in the early 1990s offered new opportunities and insights. The new paradigm focused on the relationships
that formed between brands and consumers: an idea that had gained traction in business-to-business marketing scholarship.
Nearly 25 years later, there now exists a robust and varied scholarly sub-discipline on brand relationships A consumer-brand
relationship, also known as a brand relationship, is the relationship that consumers think, feel, and have with a product or
company brand. Framework for Strategic Brand Management&quot;. For more than half a century, scholarship has been
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generated to help managers and stakeholders understand how to drive favorable brand attitudes, brand loyalty, repeat
purchases, customer lifetime value, customer advocacy, and communities of like-minded individuals organized around brands
bc40a17424

In the research literature, brand equity has been studied from two different perspectives: cognitive psychology and information
economics. According to cognitive psychology, brand equity lies in consumer's awareness of brand features and associations,
which drive attribute perceptions. According to information economics, a strong brand name works as a credible signal of product
quality for imperfectly informed buyers and generates price premiums as a form of return to branding investments... bc40a17424

Employer branding The art and science of employer branding is therefore concerned with the attraction, engagement and
retention initiatives targeted at enhancing your company. It describes an employer's reputation as a place to work, and their
employee value proposition, as opposed to the more general corporate brand reputation and value proposition to customers.
Minchington describes employer brand as "the image of your organization as a 'great place to work' in the mind of current
employees and key stakeholders in the external market (active and passive candidates, clients, customers and other key
stakeholders). The term was first used in the early 1990s, and has since become widely adopted by the global management
community. term engagement focus of internal branding initiatives to more long term focus of employer brand management.
Strategic in nature with a focus on the whole Employer brand is branding and marketing the entirety of the employment
experience bc40a17424

Compare marketology, bc40a17424
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