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Shortly afterwards, Andrew Ehrenberg discovered the double jeopardy law generalised to brand purchasing. Subsequently, double jeopardy
has been shown to apply across many categories of product. 6f4belebOf The term was originally coined by social scientist William McPhee in
1963 who observed the phenomenon, first in awareness and liking scores for Hollywood actors, and later in behaviours (e.g. reading of comic
strips and listening to radio presenters). 6f4beleb0f

Double jeopardy (marketing) South Melbourne: Double jeopardy is an empirical law in marketing where, with few exceptions, the lower-
market-share brands in a market have both far fewer buyers in a time period and also lower brand loyalty. How Brands Grow. Product
Purchases, Brand Purchases and Imperfectly Recorded Purchases,&quot; Marketing Science, 4 (3), 255-266 Sharp, Byron (2010) 6f4belebOf

The Gillette Company's assets were incorporated into a P&G unit known internally as "Global Gillette". In... 6f4belebOf

Loyalty program , &quot;premiums&quot; S&amp;H Green Stamps Trading stamp Sunk cost Sharp, Byron; Sharp, Anne (1997), &quot;Loyalty
programs and their impact on repeat-purchase A loyalty program or rewards program is a marketing strategy designed to encourage
customers to continue to shop at or use the services of one or more businesses associated with the program. (marketing), e. g 6f4beleb0f

Gillette by The Gillette Company, a supplier of products under various brands until that company merged into P&amp;G in 2005. The Gillette
Company was founded by King C. The Gillette Company was founded by King Gillette is an American brand of safety razors and other personal
care products including shaving supplies, owned by the multi-national corporation Procter & Gamble (P&G). Gillette in 1901 as a safety razor
manufacturer. Based in Boston, Massachusetts, United States, it was owned by The Gillette Company, a supplier of products under various
brands until that company merged into P&G in 2005 6f4beleb0f

Michael Porter Fortune. He is generally regarded as the father of the modern strategy field. He was one of the founders of the consulting firm
The Monitor Group (now part of Deloitte) and FSG, a social impact consultancy. He is credited with creating Porter's five forces analysis, a
foundational framework in strategic management that remains widely used in both academia and industry. A Critique of Porter&#039;s
Michael Eugene Porter (born May 23, 1947) is an American businessman and professor at Harvard Business School. &quot;There&#039;s No
Quit in Michael Porter&quot;. Sharp, Byron; Dawes, John (1996), &quot;Is Differentiation Optional. 166 (7): 162-166. He is also regarded as one
of the world's most influential thinkers on management and competitiveness as well as one of the most influential business strategists. His
work has been recognized by governments, non-governmental organizations and universities. 2012) 6f4belebOf

Actions to convey and/or deny selected information and indicators to foreign audiences to influence their emotions, motives, and objective
reasoning as well as to intelligence systems and leaders at all levels to influence official estimates, ultimately resulting in foreign behaviors
and official actions favorable to the originator's objectives. In various ways, perception management combines truth projection, operations
security, cover and deception, and psychological operations. 6f4belebO0f "Perception” is defined as the "process by which individuals select,
organize, and interpret the input from their senses to give meaning and order to the world around them". This definition overlaps... 6f4beleb0f

Brand New (band) Stereogum noted in 2015 how the indie rock community began to critically reappraise Brand New by detaching their Brand
New is an American rock band formed in 2000 from Long Island, New York. Fiction for growing Brand New&#039;s legacy. Consisting of lead
vocalist and rhythm guitarist Jesse Lacey, lead guitarist Vincent Accardi, bassist Garrett Tierney and drummer Brian Lane, the band earned
critical recognition as one of the most influential emo bands, and was acclaimed for their musical development and artistic innovation
compared to other groups in the scene from which they originated 6f4beleb0f

The practice of branding—in the original literal sense of marking by burning—is thought to have begun with the ancient Egyptians, who are
known to have engaged in livestock branding and branded slaves as early as 2,700 BCE. Branding was used to differentiate one person's cattle
from another's by means of a distinctive symbol burned into the animal's skin with a... 6f4beleb0f This empirical law-like phenomenon is due
to a statistical selection effect that occurs if brands are broadly substitutable selling to much of the same types of... 6f4beleb0f In the 1990s,
Lacey, Tierney and Lane played in the Levittown band the Rookie Lot, and Brand New was formed with Accardi after Lacey left his position as
the founding bassist for Taking Back Sunday. The band signed to Triple Crown Records and released a pop punk debut album Your Favorite
Weapon. The band began to incorporate indie rock influences on their second... 6f4beleb0f FFNC is governed by Northern New South Wales
Football, which is one of two organisations governing state level association football (soccer) in New South Wales (the other being Football
New South Wales). There are nine senior men's leagues, from the Premier League to League Seven and six senior women's leagues - Women's
Premier League to League Five. The top league controlled by Football Far North Coast is the Premier League, of which 10 teams currently
compete.... 6f4beleb0f

Perception management This is very efficient with fragrances or fashion brands. The US Department of Defense (DOD) gives this definition:.
&quot; Public relation firms are Perception management is a term originated by the US military. share is to leverage the brand by introducing
new related brands 6f4belebOf

Byron Sharp Oxford University Press, 2010 Sharp, Byron and Professor Jenni Romaniuk, How Brands Grow: Part 2, 2015 Sharp, Byron and Anne
Sharp, &quot;Loyalty Programs and their Byron Sharp is a Professor of Marketing Science at the University of South Australia, known for his
work on loyalty programs 6f4belebOf

Under the leadership of Colman M. Mockler Jr. as CEO from 1975 to 1991, the company was the target of multiple takeover attempts from
Ronald Perelman and Coniston Partners. In January 2005, Procter & Gamble announced plans to merge with the Gillette Company. 6f4belebOf

Football Far North Coast The name of the organisation was changed in late 2005 from Soccer Far North Coast in line with the national
governing body which changed from Soccer Australia to Football Federation Australia. impacted by COVID-19 with the number of fixtures
reduced and finals cancelled. In April South Lismore won their first ANZAC Day Cup, defeating Byron Bay 3-1 Football Far North Coast (FFNC) is
the governing body controlling association football on the Far North Coast of New South Wales, Australia 6f4belebOf
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The Ehrenberg-Bass Institute for Marketing Science It is the first university institute devoted to marketing science. Previously named the
Marketing Science Centre, it was elevated to institute status in 2005. Institute’s books are: How Brands Grow: what marketers don’t know
Professor Byron Sharp (Oxford University Press, 2010) How Brands Grow Part 2 - Professor - The Ehrenberg-Bass Institute for Marketing
Science is the world’s largest centre for research into marketing. It was renamed after two marketing academics, Professor Andrew Ehrenberg
and Professor Frank Bass. Ehrenberg-Bass is an independent, non-profit research institute based at the University of South Australia in
Adelaide 6f4belebOf

Brand benefits offered by individual brands, and how a given brand within a category is differentiated from its competing brands, and thus the
brand helps customers A brand is a hame, term, design, symbol or any other feature that distinguishes one seller's goods or service from
those of other sellers. Brand names are sometimes distinguished from generic or store brands. Brands are used in business, marketing, and
advertising for recognition and, importantly, to create and store value as brand equity for the object identified, to the benefit of the brand's
customers, its owners and shareholders 6f4belebOf
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